
By EMILYN YAP
THE collective sale market
continues to gain momen-
tum, with two freehold resi-
dential sites at Paya Lebar
and Hougang up for tender.

Huttons is handling the
sale of Charlesville, a
five-storey 18-unit develop-
ment at Upper Paya Lebar
Road. Sixteen of the 18 own-
ers have agreed to the sale
and the asking price is
around $31 million.

The site is 34,160 sq ft
and has a plot ratio of 1.4.
Charlesville’s existing gross
floor area (GFA) is about
42,000 sq ft, but a develop-
er can build a new project
with a GFA of up to 52,600
sq ft, including an addition-
al 10 per cent of space al-
lowed for balconies.

A development charge
of about $2.9 million will be
payable. The tender for
Charlesville closes on Aug
18.

Not too far away at Ja-
lan Naung, the four-storey
20-unit Naung Court is also

up for sale. Jones Lang La-
Salle is handling the ten-
der, and the indicative
price is $28-30 million.

The 32,689 sq ft site has
a gross plot ratio of 1.4 and
can accommodate a five-sto-
rey project. The winning de-
veloper can build a project
with a GFA of up to 45,764
sq ft, subject to payment of
a development charge of
around $2.7 million.

Naung Court is within
walking distance of Hou-
gang MRT station, Hou-
gang bus interchange and
Hougang Mall.

Jones Lang LaSalle na-
tional director and invest-
ments head Stella Hoh reck-
ons the site will attract
strong interest, pointing
out that new residential
launches in the vicinity
have enjoyed good take-up
rates.

For instance, in June,
Kheng Leong sold 173 of
200 units launched at The
Minton at Lorong Ah Soo.
The median price was $871
per sq ft.

Ms Hoh said Naung
Court site is a “good bite
size” for private investors,
contractors and develop-
ers. The tender closes on
Sept 14.

By LYNN KAN
PUBLIC donations to charities increased 14 per cent year
on year to $240 million in 2009, according to the Commis-
sioner of Charities’ (COC) annual report.

And to give donors peace of mind when they contribute
to charities, the COC has devised an SMS system through
which people can query whether an organisation has a
permit to solicit public donations.

Potential donors should text: FR <space> followed by
the charity’s name or licence. They should send this SMS
to 74688 (or SGGOVT). They will then find out whether
the charity concerned has a valid licence or certificate.

In addition, the COC is continuing its efforts to help
charities strengthen their governance and operations.
Through its new series of small-group networking ses-
sions, charities can discuss any governance and regulato-
ry issues they face. Such sessions aim to publicise what re-
sources charities can use to improve their governance and
capabilities, such as the VWOs-Charities Capability Fund,
under which 490 charities tapped on $3 million of grants
last year.

The COC’s annual report says that despite the down-
turn in 2009, charitable donations continued to pour in.
Total tax-deductible donations remained the same as in
2008 at $687 million, with corporate donations dipping
slightly from $476 million to $447 million. The shortfall
was offset by individual donors.

The COC annual report is posted on the charity portal
http://www.charities.gov.sg for the public to look at.

By CHUANG PECK MING

WANT higher productivity
from your workers? Split
your profits with them.

That’s what employees
are telling bosses, accord-
ing to a recent poll by Kelly
Services.

Of the 134,000 workers
asked by the global staffing
firm, more than three in
four – 78 per cent – said
they would be more produc-
tive if their work perform-

ance was pegged to a prof-
it-sharing plan, or if they
were given a stake in the
business.

The workers were
polled worldwide, with
some 2,700 in Singapore.

The poll was taken to
gather input for the Kelly
Global Workforce Index,
but the findings may also
be useful to Singapore in
the push to double its annu-
al productivity growth to
about 3 per cent in 10
years.

“Many employees are ac-
tually quite comfortable
about some element of
their compensation being
tied to their individual or

group performance,” says
Mark Sparrow, Kelly Servic-
es’ managing director in
Singapore. “This indicates
that many are confident in
their ability to perform
their jobs well and believe
they can share in the re-
wards of improved work-
place productivity.”

Just over half – 53 per
cent – of the workers polled
currently have their pay
tied to some performance
incentive schemes.

Those in utilities, manu-
facturing, transportation
and distribution, and engi-
neering tend to have the
“highest rates” of perform-
ance-linked compensation.

“Generation X (aged
30-47) employees are
much more likely to be on
some form of performance-
based pay than those in the
Baby Boomer generation
(aged 48-65) or Gen Y
(aged 18-29),” Kelly Servic-
es says in a press statement
issued yesterday.

Among those left out of
profit-based schemes, 55
per cent said they would
have been more productive
if their earnings were
linked to their perform-
ance.

Those belonging to Gen
Y felt most strongly about it
– and were the most vocal
in pushing to peg their pay
to profits.

A strong 75 per cent of
those in the Kelly Services
poll also clamoured for em-
ployers to play a bigger role
in workers’ health.

And they were not just
talking of employers chip-
ping in more to pay their
medical bills, but also incen-
tive schemes to help them
quit smoking, trim fat and
get on the treadmill.

In fact, the poll shows
that after health insurance,
the perks covered under
health care that workers
yearn for most are access
to a gym, a corporate exer-
cise programme and a
smoke-free office.

Nine in 10 – 92 per cent

– of the workers polled said
employer-provided health
benefits should be part and
parcel of their employment
package.

“We are seeing a ground-
swell of opinion urging em-
ployers to not only support,
but to actively promote,
healthy employees and
healthy workplaces – some-
thing that can produce a
positive outcome for em-
ployers and employees
alike,” Mr Sparrow says.

After pay and training,
healthcare perks rank the
highest on workers’ employ-
ment list. This is followed
by flexible working hours
and vacation, or time off.

By YEN PEI WEN
RECENT results published
by the Global YPO (Young
Presidents’ Organization)
Global Pulse Survey
showed that business confi-
dence in Asia is on the rise.

It inched up 1.6 points
from the preceding quarter
to 69.9. Asia has consistent-
ly come out trumps in four
out of five quarters that
business confidence has
been measured by YPO.
Business confidence in Asia
has been rising steadily
since January this year.

In contrast, the global
CEO confidence dipped by
just over two points to 59.8,
its first fall since the inaugu-
ration of the YPO Global
Pulse Survey. Confidence
slid in the US (where it was
down 3.5 points), the EU
(down 4.3 points) and Aus-
tralasia, which suffered the
largest beating (down 5.7
points). Africa’s CEO confi-
dence also rose, the only
other region to do so apart
from Asia, after having fal-
len by 4.5 points last quar-
ter.

Terry O’Connor, mem-
ber of the YPO Singapore
Chapter Executive Commit-
tee, said that these recent
results highlight the fact
that Asian companies “are

confident about continuing
to grow and prosper de-
spite the drag of the deve-
loped economies”. He also
notes that there has been a
“divergence between deve-
loped and emerging econo-
mies” since the first ever re-
sults of the YPO Global
Pulse Survey. Mr O’Connor
is also CEO of Courts
Group.

According to the report,
Asian companies through-
out all sectors documented
growth in sales, employee
numbers and fixed invest-
ment in the most recent
quarter compared with the
same period last year, par-
ticularly in the manufactu-
ring and construction indus-
tries, where more than
70 per cent reported an in-
crease of at least 10 per
cent in their sales and
75 per cent augmented
their fixed investment.

Sixty-one per cent of
CEOs are positive about the
outlooks of their busines-
ses, predicting a 10 per
cent rise in sales in one
year’s time. Those expec-
ting to cut jobs are few –
just over one per cent of the
CEOs surveyed.

More than 1,700 CEOs
from over 100 countries
were surveyed, spanning
all business sizes and sec-
tors. In total, the compa-
nies run by YPO CEOs annu-
ally generate US$5,400 bil-
lion (S$7,400 billion) in re-
venues.

THE public accountants
oversight committee of the
Accounting and Corporate
Regulatory Authority
(Acra) and the Institute of
Certified Accountants of
Singapore (Icpas) are
launching a new Public
Practice Programme (PPP)
for aspiring public
accountants.

And completion of the
PPP will become one of the
requirements for
registration as a public
accountant from Sept 16.

Designed by Icpas, in
consultation with Acra, for
Singapore CPAs who
aspire towards public
practice, the PPP aims to
prepare prospective public
accountants to take on the
responsibilities of public
practice, Acra said
yesterday.

It covers areas such as
professional ethics and
public interest, the
commercial realities of
running a public practice,
and processes and
procedures to manage
resources and ensure
compliance with the
standards required of a
public accountant and
their firm.

The first PPP will be
held from Sept 13 to 15,
and the course will
continue on a quarterly
basis. Icpas may provide
additional PPP sessions in
the latter part of this year
to facilitate registration of
public accountants should
there be further demand.

The introduction of the
PPP follows a public
consultation exercise
conducted by Acra and
Icpas during April and
May this year, in which
respondents expressed
support for the
programme.

SMS to check if
a charity is licensed

That’s how bosses
can obtain higher
productivity from
their employees

Survey: business
confidence of
CEOs in Asia rising

By VICTORIA HO
WITH the launch of an up-
dated mobile phone for the
elderly, homegrown phone
maker Foresight Technolo-
gies hopes it can corner a
niche market in the region.

This Saturday, Fore-
sight launches its iNo Mo-
bile F12 device. Like its
predecessors the CP09 and
CP10, released last year,
the phone is targeted at the
silver-haired, with its large
buttons and simplified func-
tions.

Built on the momentum
from last year’s launches,
Foresight appears to be
coming in the market more
aggressively. For one thing,
it is launching the F12 ex-
clusively with local opera-
tor StarHub, a move aimed
at delivering a more con-
certed marketing effort
than with previous models.

Foresight has also
teamed up with another Sin-
gapore company, Agis,
which makes GPS software,
to sharpen the device’s loca-
tion awareness.

When the SOS button on
the device is activated, the
phone broadcasts the us-
er’s location within a radi-
us of 100m to a pre-set list
of contacts, so help can be
sent.

The company also
seems to have refocused its
portfolio towards the elder-
ly. While it has made other
more conventional devices
under its brand name,
these have since been tak-

en off the listing on its web-
site.

Foresight’s managing di-
rector Kenneth Lau said
that 30,000 sets of the
CP09 were sold in Singa-
pore, with another 100,000
reportedly in Southeast
Asia.

He expects a “similar re-
sponse” for the F12, noting
that Singapore’s aged popu-
lation of one million still
provides a largely un-
tapped market for the de-
vice.

“When we launched,
people laughed, saying how

come it (looks) like a calcula-
tor. But we’ve been success-
ful,” he said.

While the response to
the device was deemed posi-
tive, the company has not
made “much” on the previ-
ous models, he admitted,
declining to comment on
whether it broke even on
them.

The two-year old compa-
ny is also on the move to se-
cure its foothold in the re-
gion. It plans to launch the
F12 in Malaysia, Thailand,
the Philippines and Tai-
wan.

It has also established
agreements with providers
in Singapore, Malaysia,
Thailand and China for the
Agis GPS function. The loca-
tion-based software deter-
mines a user’s position by a
combination of triangula-
tion methods, including cell
tower location, and thus
needs cooperation from op-
erators in order to make it
work.

Another investment
Foresight is making in the
e lder ly wi l l be in a
round-the-clock concierge
service, to be launched ear-

ly next year, he said.
The service will be run

as a social enterprise, and
will include an emergency
hotline. Mr Lau said person-
nel could also be des-
patched to visit an elderly
person’s home after the
SOS button is triggered, in
the event of a fall or acci-
dent where the user is una-
ble to call for help.

He pointed to Hong
Kong’s Senior Citizen
Home Safety Association
(SCHSA), which provides a
24-hour service to the elder-
ly, as an example of a simi-
lar service which has been
well-received.

In the United States, a
mobile service called Jitter-
bug provides a 24-hour op-
erator service that can pro-
vide directory assistance
and update the subscrib-
er’s phone contact lists re-
motely. Additional subscrip-
tion tiers provides a nurse
on-call or roadside assist-
ance.

Jitterbug is available on-
ly in the US, on three basic
phone models also targeted
at the elderly.

Mr Lau said the compa-
ny will continue to sniff out
niche markets. He said the
next might be in making
phones for military person-
nel.

The iNo Mobile F12 is
priced at $138 and comes
with a pre-paid StarHub
card worth $15. The older
CP09 was launched at $88
last year.

Paya Lebar,
Hougang sites
for en bloc sale
Charlesville price
tag $31m; Naung
Court $28-30m

Peg performance to profits,
workers tell employers: survey

61% positive about
outlook, seeing 10%
sales rise in 1 year

Ringing in the elderly New course
for aspiring
public
accountants
launched

For the silver-haired: The iNo Mobile F12, which has large buttons and simplified
functions, is priced at $138 and comes with a pre-paid StarHub card worth $15
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